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Logo Philosophy
The full logo of the J. Barkev M. Kassarjian Charitable Trust consists of a graphic 
representation of the letters J and B and the words “J. Barkev M. Kassarjian 
Charitable Trust” (the logotype). 

The B reveals itself in the whitespace with the J acting as a shadow, as if the 
letters are angled towards a bright future. When viewed sideways, the image pays 
homage to JB’s likeness through an abstraction of glasses and a graduation cap. 
The deep red color alludes to an Armenian symbol — the pomegranate. 

The logotype is written in Pragati Narrow, bold. 

The logo elements have been sized and arranged to form a balanced, legible 
identity. They should not be reconfigured, reproportioned, or altered outside of the 
guidelines shown here.

Horizontal configuration:

Logomark Logotype

Vertical configuration:

Solo logomark:
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Logo Clearance
In order to ensure the logo is not crowded, please allow 
clearance on all sides equivalent to the lower portion of the “B.”
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Minimum logo size
The horizontal logo configuration should not be any smaller 
than 90 pixels wide by 22.5 pixels high for digital applications, 
or 1.25” wide by 0.31” high for printed materials. 

0.9”

0.5”

1.25”

0.31”

The vertical logo configuration should not be any smaller than 
65 pixels wide by 36 pixels high for digital applications, or 0.9” 
wide by 0.5” high for printed materials. 

Seals
The seals reimagine the logo as a circle, which is suitable for 
certain specific purposes (e.g. buttons, stickers). The seals 
may also be used when an occasion calls for branding beyond 
the usual logomark. 

Horizontal configuration: Vertical configuration:



Unacceptable Logo Usage
Do not change the font in the logotype.
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Do not reconfigure logo elements.

Do not angle or tilt. Do not change the logo colors.

Do stretch, compress, or distort. Do apply effects or shadows.

Do not intersect with other logos. When appearing with other logos, make 
sure they are of equitable size.

Be sure to provide enough contrast 
with background elements.



Colors
The logo’s primary brand color is 
pomegranate. Corresponding color values are 
shown at right. CMYK values are used for print 
applications, while RGB values are used for 
digital and web-based applications. For 
applications where color is not available, the 
logo may appear in black and white.

The pomegranate version of the logo should 
be used in most instances, ideally over a white 
background. On dark backgrounds, a white 
version of the logo should be used to provide 
ample contrast. The black version can be 
used in grayscale materials.

Tints of the logomark (without the text) may 
be used creatively in designed materials, such 
as slide decks.
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Pomegranate
#77132b
RGB 119/19/43
CMYK 32/99/73/40
Pantone 7421 C

Black
#000000
RGB 0/0/0
CMYK 0/0/0/100
Pantone Black 6 C

White
#FFFFFF
RGB 255/255/255
CMYK 0/0/0/0
Pantone 11-0601 TCX



Colors:
Expanded palette

In instances where alternative branding 
colors are required, such as data 
visualization, these colors and their tints 
may be used, as well as the colors in the 
primary palette. 
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Lime
#33cc33
RGB 51/204/51
CMYK 70/0/100/0
Pantone 802 C

Forest
#2b5e51
RGB 43/94/81
CMYK 82/42/67/30
Pantone 626 C

Punch
# c40c38
RGB 196/12/56
CMYK 16/100/80/5
Pantone 193 C

Goldenrod
# f7bc3b
RGB 247/188/59
CMYK 3/27/89/0
Pantone 136 C

Pomegranate
#77132b
RGB 119/19/43
CMYK 32/99/73/40
Pantone 7421 C

Petal
# ffccdb
RGB 255/204/219
CMYK 0/25/2/0
Pantone 706 C



Typefaces
For outward facing communications, the primary font 
is Roboto Regular. Roboto Bold may be used in titles, 
headings, and for emphasis. 

The secondary font, Pragati Narrow Bold, may be 
used for titles, but not as body text. 

All weights and styles of Roboto may be used. In 
instances where Roboto is unavailable, Arial may be 
substituted, as it is available on all devices. 

Text should generally be black. On darker 
backgrounds, the text may be white. Legibility is key. 
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ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Pragati Narrow Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Roboto Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Roboto Regular

Yes

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit, 
sed do eiusmod 
tempor 
incididunt…

No

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit, 
sed do eiusmod 
tempor 
incididunt…

No

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit, 
sed do eiusmod 
tempor 
incididunt…

No

Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit, sed do 
eiusmod tempor 
incididunt…

Yes

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit, 
sed do eiusmod 
tempor 
incididunt…
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Questions regarding these brand guidelines can be directed to mikewirsch@gmail.com.
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